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About Invest:
Invest: is a series of the most comprehensive annual business publications available. These in-depth economic reviews are what investors,
entrepreneurs and business people rely on to understand the key issues facing the region. The 200+ page reports feature in-house analysis, supporting
data and stats, alongside exclusive insights from prominent industry leaders. Over the course of a 6-8 month research period, our teams speak with
over 250 top leaders and executives from across key economic sectors.
Arts, Culture & Entertainment

Education

Real Estate & Construction

Tourism & Hospitality

Banking & Financial Services

Fintech

Sports

Trade & Logistics

City and County Spotlights

Healthcare

Technology & Innovation

Transportation

The global readership of 900,000 comes from over 52 countries. 70% of our readers hold C-level positions, and many of these businesses are either based
in these markets or looking to enter market.
“Abby, Good luck with your publication!”
Rick Scott – Governor, State of Florida

“The great thing about Invest: Miami is that you have good representation
from a variety of sectors – all of which have a big impact on Miami, its
economy and the quality of life.”
Wayne Brackin – Executive Vice-President and Chief Operating Officer, Baptist Health South Florida

“Congratulations on your continued success at Invest Miami – truly
remarkable!”
Steve Nivet – Area President – South Florida, Regions Bank

“I have to be honest in saying that it is nearly 3:00 a.m. because I just
read the entire Invest: magazine cover to covers which started as leisure
for personal knowledge but turned very quickly into a useful research
opportunity for my clients. I’m incredibly impressed with the thoroughness
of the content and clean professionalism portrayed throughout!”
Jamie Rose Maniscalco – Founder & CEO, Rose Relations

“This is terrific! The book encompasses so many sectors in one place. I like the
summary and presentation” It does a great job of delivering the information and
gives you the ability to wrap your mind around the entire market ”
Wael Barsoum – President, Cleveland Clinic Florida

“It’s phenomenal I I’m thoroughly impressed.”
Joe Gentry – VP Sales South, The Coca-Cola Company- Florida

“Invest: Miami is a key annual publication that otters insights into local business
developments from the leaders amongst South Florida’s top industries. ”
Gerard Greenspoon – Co-Founder and Co-Managing Director, Greenspoon Marder

“It’s awesome that you’re doing this. It looks great, and I want to both
participate in it and use it as a reader.”
Matthew Caldwell – President & CEO, Florida Panthers

“This is a really high-quality publication. I don’t think anybody else does
anything like this in Miami. It’s good stuff.”
Jorge Gonzalez – CEO, City National Bank
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Integrated Media Platform:
Capital Analytics is an integrated media platform, combining various platforms to ensure our advertisers enjoy maximum visibility. Our company’s
focus is to bring the highest level and quality of exposure to our commercial partners through a variety of ways. Realizing each company’s needs are
unique, we tailor our sponsorship packages to coincide with the goals and ambitions of the institutions we work with.
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Distribution and Readership:
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The one and only:
Invest: is the first and only comprehensive business report, featuring
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offering our advertisers maximum exposure for an extended amount

and investment information

of time
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More readers:
With well over

900,000

8

70% of our readers are senior executives;
81% influence company purchasing decisions

Invest: is mailed to over

Build your brand:

around the globe. These

Invest series:
Capital Analytics currently produces its annual business reviews on
Orlando, Palm Beach, Philadelphia, South Jersey and Tampa Bay

local and national businesses,

Magazine advertising ranks as the #1 media buy to boost a company’s
brand favorability and increase sales

52 countries

9 metro areas including: Atlanta, Charlotte, Fort Lauderdale, Miami,

9
4,000

Our readership is from over
markets we cover

Decision makers:

Direct to the source:

Global presence:

readers are serious about doing business and making investments in the

global readers, Invest: has a captive,

Conference presence:

Our reports are featured at over 50 conferences throughout the country
each year. Where we go, our advertisers go

directly to the desk of the CEO
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Our reports are read and distributed throughout the calendar year,

a region’s top movers and shakers alongside high-quality business

serious audience
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Year-round visibility:

10

Local partnerships:
Invest: partners with the key business associations, chambers of
commerce and government economic development arms to distribute
these reports to their member and for use in high-level trade missions
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Digital content:
The weekly articles below are sent out to our global online community, informing them of current key trends and hot topics to keep our readers up today
outside of the annual investor’s guide. In addition, we feature leading business people in our series ‘Spotlight On:’
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Capital Analytics puts industry leaders in front of the camera in its short-form video platform and podcast series Invest:Insights.
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Invest: Events:
Invest: prides itself on its annual marquee leadership
summits. Gathering as many as 500 people together,
we bring the reports to life, hosting high caliber
panels with leading CEOs in market. While the
pandemic has changed how we meet, it has
not altered the quality of our content. We are
delighted to announce that our events have
continued without a hitch, and with registered
attendees well over 450 for each event, we know
our network is staying engaged.
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Example Capital Analytics Sponsors:
Join the country’s top companies in marketing your brand. The below are a small snapshot of the many advertisers across our media platform.
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Example Conference Visibility:
Each year, Capital Analytics sponsors business conferences and forums where we distribute our annual economic report both physically and digitally. The
below is a window in the many conferences we sponsor on an annual basis where your brand is visible even if you cannot attend yourself.
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Effectively showcase your brand through our highly effective platform:
Digital, print, video, podcast events: our platform has your brand covered!

REAL ESTATE OVERVIEW

REAL ESTATE OVERVIEW

Gerald Stryker
President & CEO – John Knox Village

When you take on a vision as grandiose as John Knox Village,
you must be able to execute on it. This execution comes down
to having great collaborations and partnerships. We know what
we are good at and yet we learn more every day. That said, our
ties with community partners and universities are a major key
in our success. We have been working very closely with Nova
Southeastern University, because I foresee a day where we will use
their campus in a way that creates a smaller neighborhood setting
where our residents can enjoy sports, music and classes.

( ) Greater Fort Lauderdale is the host of promising
up-and-coming neighborhoods where it is truly possible
to “live, work, and play.” While there are many such
areas in Broward County, there are a few that stand out
in particular. One such neighborhood is Victoria Park,
which retains the classic beauty of its more traditional
Florida homes while beginning to spice things up with
a splash of new development. Some of the features that
make this neighborhood so enticing are the proximity
to Fort Lauderdale Beach, Las Olas Boulevard, and the
Broward Center for the Performing Arts. Another hot
neighborhood is the Tarpon River District, a familyfriendly neighborhood with easy access to the hustle
and bustle of Downtown Fort Lauderdale. Many young
families at a variety of income levels have moved into the
area recently and enjoy access to its fantastic parks and
the regional favorite Tarpon River Brewing Company.
Perhaps the quintessential revitalized neighborhood
in Broward County is the Flagler Arts and Technology
District, or FATVillage, for short. Twenty years
ago, FATVillage was an economically depressed
warehouse district with some low-income housing,
but today it is a bohemian wonderland of street art,
galleries, restaurants, and luxury apartments thanks
to an inspiring collaboration between local artists and
developers. FATVillage is further buoyed by a Virgin
Trains USA station that brings foot traffic into the
neighborhood. Another neighborhood of note is Colee
Hammock, which is among the oldest, most diverse, and
most eco-conscious neighborhoods in Fort Lauderdale.
Colee Hammock sits along the Intercoastal Highway and
the New River, with homes in a variety of styles and price
ranges, as well as theaters, restaurants, shopping, and
other entertainment venues in walking distance.

Fort Lauderdale is also an example of how changes
in demand have reshaped the original vision of
particular communities. “Downtown Fort Lauderdale
was originally planned as an office market; however,
the bulk of the recent development has been
residential,” said Steve Hudson, president and CEO of
Hudson Capital Group. “This is not a bad thing, but at
this point we need to figure out how to adapt to what
we have, which is a very large Downtown population
of 24/7 residents. This is not the Fort Lauderdale of
the past, where snowbirds came down in the winter,
lived in a condo on the beach and went back home
for the summers. There is a balance needed between
downtown residents, office, retail and nightlife.
Decades of planning and investment have propelled
Fort Lauderdale to become a world-class city.”
Commercial industrial market
As the labor market continues to grow throughout
Broward County to more than 1 million workers, and
employers continue to add jobs, the unemployment
rate has fallen to 3.3% as of August 2019, below the
national rate of 3.7%. The county’s manufacturing,
construction, transportation and utilities industries
have all added jobs and, consequently, have needed
ever more industrial space, thereby contributing to the
improvement of industrial market fundamentals. The
overall vacancy rate for industrial real estate stood at
3.4% as of the close of Q2 2019, outperforming the fiveyear average of 5.5%. Southwest Broward saw the biggest
gains, thanks to its status as the county’s second-largest
industrial submarket, and held steady at 4.5% vacancy
despite many new properties being delivered during
the quarter. Approximately 2 million square feet ( )
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GASTON COUNTY OVERVIEW

33 international companies are present in the county
from 16 countries.
In May, Southern Business and Development named
Gaston County “a location of choice” for Foreign
Direct Investment (FDI) associated with advanced
manufacturing facilities. In the last 25 years, over
$370 million has been invested, creating around 1,000
jobs. Among those investments is the $30 million
by Dhollandia North America which constructed a
272,000-square-foot advanced manufacturing facility
and North American corporate offices. The Belgium
family owned company plans to create 200 jobs.
2020 will see Gaston County develop its longawaited Apple Creek Corporate Park, for which the
county began acquiring land in 2018. The county
acquired about 330 acres of a former golf course and
other parcels to set up the industrial park to neighbor
the existing 350-acre Gastonia Technology Park,
which is nearly fully occupied. The first phase of this
master planned industrial park project already has a
very high level of interest from two companies. Both
projects have already received approval from the
Board of Commissioners for conveying property in
the Apple Creek Corporate Center. Together they will
create high-paying jobs that are above the county
average, with some guaranteed to be as high as
$75,000. If these projects come to fruition then the
first phase of the Apple Creek Corporate Center will
be completed. “I think the main sector growing in the
region is technology. That is where the emphasis will
be for this region, and with that comes the education
component that is being addressed in Gaston County.
Workforce development is a key component of this. We
are making sure that our employee base is prepared for

the next level of tech-based jobs that are coming to the
area,” said Mount Holly City Manager Danny Jackson.
Gaston County’s strong manufacturing industry is
led by the Gaston County Association of Manufacturers
(GCAM), an association that meets once per month
to discuss strategies and best practices. The meeting
includes personnel from across the board, from
engineers to managers to increase collaboration and
encourage links with academia and government.
Gaston College and Gaston County Schools are both
partners in the initiative.
Local industries are pitching in to combat the
coronavirus. An engineer at Texlon Plastics created a
mold for headbands and bottom reinforcements for
medical face shields at the beginning of April. Since
the mold was created, Texlon has been manufacturing
6,000 headbands and 6,000 reinforcements each
day. Caro-Polymers Injection Molding in Bessemer
city joined the efforts and both companies are part
of Charlotte MEDI, an initiative formed in March to
produce protective face shields for healthcare workers.
Parkdale Mills and Beverly Knits, both headquartered
in Gastonia, are part of a group that also includes
Winston-Salem-based HanesBrands, Fruit of the
Loom, American Giant (which has extensive Carolinas
ties), AST Sportswear, Sanmar, America Knits and
Riegel Linen that are producing face masks.
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Market voices: County Leaders

Tracy Philbeck

Gaston County is where the smart money is. With easy access to one of
county’s biggest airports, workforce development programs at Gaston College
and a tremendous local healthcare system, we provide a perfect landing spot
for businesses looking to expand, re-locate or start from scratch. Our county
leadership has a vision for our community that builds upon our rapidly growing
manufacturing sector.

Chairman
Gaston County
Commission

Quality of life has been a key focus for the city. We want to be connected
to the Catawba River via a greenway system that we are developing. We will
have around 9 miles of greenway development near the river and 200 acres
have been preserved for eco-tourism, such as canoeing and kayaking. We will
have a bridge near the Dutchman’s Creek greenway area that will help with
development near the river. The greenway system will stretch from I-85 to
Highway 16 once it is completed. Mount Holly is home to very active residents
who like to swim, bike and kayak. We want to connect with nature, which is part
of our logo. That is our niche in the Charlotte Metro Area.

Real estate
By early 2020, real estate website Zillow was calling
the housing market in Gaston County “hot,” and a
seller’s market. The median home value stood at
$177,803, up almost 6% in the last year. It has one of
the lowest median property values of surrounding ( )

Becky Smith
Mayor
Bessemer City

Bryan Hough

Mayor
City of Mount Holly

We are happy with the growth we have experienced in Bessemer City in
recent years. Last year we had over 50 residential homes that had been built and
that far exceeds what a normal amount of new homes has been. We have had two
major industrial businesses that have located here, one being from Israel and the
other from Belgium. This is in additional to other established businesses that have
made considerable additions to their structures. It might not sound like much to a
large city, but for Bessemer City, we have been very pleased with this progress.

Our homeless population is a prevalent worry. Our view is that the solution lies
in the coordination between our city and county governments and our faith and
business communities. We are also looking at ways that our workforce programs
can reach out to those experiencing homelessness in Gastonia. Most of the
resources that this population cater to are located in our Downtown: the Salvation
Army, the Department of Social Services, to name a few. As far as employment
goes, our figures are healthy. We are getting people trained so they can perform
well at their jobs and make the money they need to be productive.

Walker Reid

Mayor
City of Gastonia
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